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IM
! Happy almost-end-of summer! I hope you’ve been enjoying the lovely weather here in 

New Orleans. 

I’ve been freelancing for 3 years in-between internships throughout college and I finally
felt the push to work on the agency side of things, rather than the client side. When I read 
your listing for the marketing consultant position, I was absolutely thrilled.

In my four years’ experience with marketing, art direction and social media coordination, 
I‘ve learned how to dive headfirst into a company to understand their strategy and vision.

My strengths lie in concept development, coordination, design and execution. Whether 
coordinating event logistics for Southern Design Week or choosing the best collaborator
for a brand, I see the potential and talent in people. I connect the dots to reach a goal
and to create something beautiful, with purpose.

With each project I take on, I assess the brand’s SWOT and set measureable goals. I take
risks and push boundaries with a set strategy. Today’s fashion and beauty industries exist
in a digital era that awards adaptability and evolution, and when sudden shifts occur, 
I’m able to adapt.

My background is in advertising and my degree program primarily focused on research. 
Because of this foundation, I’m exceedingly interested in learning more about data analytics 
and how they inform marketing tactics. On the other hand, my minor in graphic design
emphasized the importance of the connection between marketing and creative. I am
facinated at how these two worlds collide and how one cannot exist without the other.

Upon hearing about this position, I’ve excitedy developed two strategies to implement 
on two of  IM Marketing’s social media platforms that I hope to pitch to you in an 
in-person interview. 

Thank you for your time, and I look forward to hearing from you!

Ashley O’Neill Monaghan
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